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Abstract

The loyalty of tourists in tourist destinations and attractions has a significant impact on the economic
sustainability of the host society and the promotion of the tourism brand. The main purpose of this study is to
investigate and identify the factors affecting the loyalty of tourists to rural tourism destinations in the villages of
Torghabe and Shandiz City of Razavi Khorasan province. The information of this study was obtained through
face-to-face interviews and the completion of 403 questionnaires from tourists in 2022. The results of the study,
which were obtained using structural equations, show that the destination image, tourists' experience, and
tourists' satisfaction have a significant effect on tourists' loyalty, and the total effect of these two variables is
0.888 and 0.616, respectively. Destination image and the experience of the tourists also indirectly affect the
loyalty of the tourists through the effect on satisfaction, and their indirect effect is 0.545 and 0.31, respectively.
Another important result is the significant impact of the destination image on the satisfaction of tourists and the
experience of tourists towards the tourist destination, which has an impact factor of 0.884 and 0.808,
respectively. In this regard, paying attention to tourists' satisfaction with the required services and facilities can
play a significant role in tourists' loyalty. It is recommended that planners prioritize the preservation and
enhancement of the village's texture and natural landscape, as these are crucial elements shaping the image of
rural tourism destinations. These factors play a significant role in influencing the loyalty of rural tourists and
should be given serious consideration in tourism development strategies.

Keywords: Rural tourism, Loyalty, Destination image, Satisfaction of destination, Torghabe and Shandiz
city.
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